FOR IMMEDIATE RELEASE
The Hollywood Radio and Television Society 
presents THE DIGITAL CHIEFS: A SPECIAL CONVERSATION ON THE FUTURE OF 
NEW MEDIA IN THE DIGITAL AGE
Robert A. Iger, President and Chief Executive Officer of 

The Walt Disney Company, to Moderate

LOS ANGELES, August 11, 2009 –The Hollywood Radio and Television Society (HRTS) will present “The Digital Chiefs: A Special Conversation on the Future of New Media in the Digital Age” Newsmaker Luncheon on September 8, 2009 at the Hyatt Regency Century Plaza Hotel it was announced today by Kevin Beggs, President, HRTS.  The event will kick-off the 2009-2010 HRTS Newsmaker Luncheon Season and also launches HRTS’ new initiative to focus activities on the industry’s transition into the digital space.
Taking part in the panel are Chris Anderson, Editor in Chief, Wired Magazine; Chad Hurley, CEO and co-founder, YouTube; Jason Kilar, CEO, Hulu; and Jonathan F. Miller, Chief Digital Officer, Chairman and CEO, Digital Media Group News Corporation. Robert A. Iger, President & CEO, The Walt Disney Company, to moderate.
“This discussion couldn’t have come at a better time as our industry now relies so much on new media.  In this expanding digital space, content can be created, distributed and marketed to audiences all over the world,” Mr. Beggs stated.  “This is one of the most prestigious panels we have ever presented to our membership and it reflects the importance of the industry’s move into the digital world.”

Chris Anderson is editor in chief of Wired magazine, a position he took in 2001, and has led the magazine to nine National Magazine Award nominations, winning the prestigious top prize for general excellence in 2005, 2007 and 2009. He is the author of The New York Times best-seller The Long Tail, which is based on an influential 2004 article published in Wired, and runs a blog on the subject at www.longtail.com. Anderson will publish his next book, FREE: The Future of a Radical Price, in July 2009. He is also founder of Booktour.com, a free online service that connects authors on tour with potential audiences. He was named in April 2007 to the "Time 100," the news magazine's list of the 100 men and women whose power, talent or moral example is transforming the world.  Previously he was at The Economist, where he served as U.S. business editor, Asia business editor and technology editor. Anderson's media career began at the two premier science journals, Nature and Science, where he served in several editorial capacities. Anderson holds a Bachelor of Science degree in Physics from George Washington University and studied Quantum Mechanics and Science Journalism at the University of California at Berkeley.
Chad Hurley is CEO and co-founder of YouTube, the world’s largest video sharing site. As CEO, Hurley’s responsibilities include oversight of business development, marketing and overall operations for the company. YouTube serves hundreds of millions of videos daily and has created a new market for discovering, sharing and distributing videos around the globe.  YouTube was awarded "Best Invention of the Year" by Time Magazine and was the first Web site to receive "Entertainer of the Year" by Entertainment Weekly. From heads of state and major Hollywood studios to local politicians and independent artists, YouTube is an open, democratic platform where anyone can come, connect and share entertainment and experiences. Hurley has received several prestigious honors and acknowledgements from the business and entertainment communities including: World Economic Forum’s Young Global Leader, 2007 Webby “Person of the Year,” Time Magazine’s “Most Influential People of 2007,” Business 2.0's 50 Most Influential People, GQ's "Men of the Year,” and Fortune's "Most Powerful People in Business." Prior to YouTube, Hurley was the first user-interface designer at PayPal. He played a fundamental role in the early development of the payment service. Following eBay’s acquisition of PayPal, Hurley consulted for several technology companies. He received a B.A in Fine Art at Indiana University of Pennsylvania.

Jason Kilar serves as the CEO of Hulu, an online video joint venture of News Corp and NBC Universal. Kilar joined Hulu after nearly a decade of experience at Amazon.com, where he served in a variety of key leadership roles. After writing the original business plan for Amazon's entry into the video and DVD businesses, he ultimately became Vice President and General Manager of Amazon's North American media businesses, which included the company's books, music, video and DVD categories. He later served as Senior Vice President, Worldwide Application Software, where he led an organization of hundreds of world-class technologists and reported directly to CEO Jeff Bezos. Kilar began his career with The Walt Disney Company, where he worked for Disney Design & Development. He received his M.B.A. from Harvard Business School and graduated Phi Beta Kappa from the University of North Carolina, Chapel Hill, where he studied Business Administration and Journalism & Mass Communication.

Jon Miller is Chief Digital Officer, and Chairman and CEO, Digital Media Group for News Corporation, a role in which he drives the company’s overall digital strategy in conjunction with various operational heads, while also directly overseeing all of News Corp.’s standalone digital businesses.  Prior to News Corporation, Miller was a founding partner of Velocity Interactive Group, an investment firm focusing on digital media and the consumer Internet space.  Previously, Miller was Chairman and CEO of AOL, where he led the company to an annual profit growth of 21 percent and increased online advertising growth -- the centerpiece of its new business model -- by 46 percent in 2006.  

Earlier in his career, Miller was CEO and President of USA Information and Services -- now IACI and Expedia -- and also served as Managing Director of Nickelodeon International, a unit of Viacom's MTV Networks.  From 1987-1993, Miller was Vice President, Programming and Co-General Manager of NBA Entertainment, where he was responsible for league-wide brand management and programming.  Miller is a member of the Board of Directors of the American Film Institute and Ticketmaster, and serves on the Board of Trustees of Emerson College and WNYC Public Radio in New York.  In 2006, Miller received the first International Emmy for Interactive Invention, as well as the Vanguard Award from the Producer's Guild of America.  Miller resides in New York and holds a B.A. from Harvard College.
Robert A. Iger is President and Chief Executive Officer of The Walt Disney Company.  Iger, the sixth CEO in The Walt Disney Company's 83-year history, was appointed to this post on October 1, 2005.  Previously, Iger served as President and Chief Operating Officer of The Walt Disney Company, a position he had held since June 2000. In this role, he oversaw all aspects of the company's worldwide operations including its filmed entertainment, theme parks and resorts, media networks and consumer products businesses. Iger also became a member of Disney's board of directors at this time.  Iger began his career at ABC in 1974. Over the last 32 years, Iger has held a series of increasingly responsible senior management positions at the company, including serving as President and Chief Operating Officer of Capital Cities/ABC, where he guided the complex merger of ABC with The Walt Disney Company. ABC saw tremendous growth during Iger's career there, becoming a market leader in broadcast television and expanding into numerous cable and related ventures. During his years with ABC, he oversaw its broadcast television network and stations, radio, publishing and cable television businesses, which includes the market leading brands of ABC, ESPN, Lifetime, A&E and The History Channel.  He officially joined the Disney senior management team in 1996 as Chairman of the Disney owned ABC Group and in 1999, was given the additional responsibility of President, Walt Disney International.  Iger is a member of the board of directors for the National September 11 Memorial & Museum and Lincoln Center for the Performing Arts, Inc. He is a trustee of the American Film Institute Board and serves on the Executive Advisory Board of the Elizabeth Glaser Pediatric AIDS Foundation.

“The Digital Chiefs: A Special Conversation on the Future of New Media in the Digital Age” Newsmaker Luncheon is co-chaired by Ted Harbert, President and CEO, Comcast Entertainment Group; Jordan Levin, Founding Partner & CEO, Generate; and Kevin Beggs, President of Television, Lionsgate Television.  Sponsors for the event include Volt Workforce Solutions and Variety. 
VIP Reception opens at 11:30am; Lunch and Panel at 12:30pm.  Tickets:  HRTS Individual Member: $105/member; Table of 10: $1,050. For reservations or information on non-member tickets, please call (818)789-1182 or visit www.hrts.org.  

The 2009-2010 HRTS Newsmaker Luncheon Season is sponsored in part by PriceWaterhouseCoopers and The Lippin Group.  
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